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Solid growth on home market Switzerland.
Strong operating performance on high level.
Positive income growth.
Conversion from IFRS to Swiss GAAP ARR.

In brief
– 2.0% increase in sales revenue in Switzerland to reach a total of CHF 144.9 million. Group sales revenue

goes up by 0.4% totaling CHF 153.4 million.
– Positive growth of operating performance (adjusted for one-time effects from the same period last year):

3.7% increase in EBITDA to CHF 33.7 million.
4.7% increase in EBIT to CHF 28.3 million.

– Solid increase in net income due to operating performance and positive financial income.

Group financial highlights
in CHF 1 000 1st half of 2013 1st half of 2012

adjusted from
IFRS to Swiss
GAAP ARR

Change 1st half of 2013
adjusted
for one

time effects1

1st half of 2012
adjusted
for one

time effects2

Change
adjusted
for one

time effects

Sales revenue 153 360 152 814 0.4% 153 360 152 814 0.4%

– Switzerland 144 940 142 160 2.0% 144 940 142 160 2.0%

– International 8 420 10 654 -21.0% 8 420 10 654 -21.0%

EBITDA 33 695 11 753 286.7% 33 695 32 489 3.7%

– in % of sales revenue 22.0% 7.7% 22.0% 21.2%

Operating income (EBIT) 28 335 -2 394 28 335 27 061 4.7%

– in % of sales revenue 18.5% -1.6% 18.5% 17.6%

Consolidated net income 21 908 -6 515 21 908 18 497 18.4%

– in % of sales revenue 14.3% -4.2% 14.3% 12.1%

Net income 21 059 -7 568 21 059 17 445 20.7%

– in % of sales revenue 13.7% -4.9% 13.7% 11.4%

Cash flow 24 323 20 063 21.2% 24 323 20 063 21.2%

Investments in property, plant, and
equipment

2 471 1 924 28.4% 2 471 1 924 28.4%

– advertising plant 1 344 1 033 30.1% 1 344 1 033 30.1%

– other investments 1 127 891 26.5% 1 127 891 26.5%

Net income per share, in CHF 7.15 -2.57 7.15 5.93

1 One time effects 2013: None
2 One time effects 2012: Extraordinary costs in relation to the pension fund (plan switch and recapitalization)

EBITDA: Earnings before interest, taxes, depreciation of property, plant, and equipment, and amortization of intangible assets
EBIT: Earnings before interest and taxes
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Dear Shareholder:

General business development
In a challenging market environment, APG|SGA and its different segment brands succeeded in
strengthening their market position and increasing sales in the first half of 2013. This solid performance,
along with strict cost management, enabled us to once again post very solid operating income. Changing
accounting standards from IFRS to Swiss GAAP ARR leads to corresponding adjustments, in particular in
the valuation of goodwill and pension fund liabilities.

APG|SGA Group
In the first half of 2013, APG/SGA’s group sales revenue came in at CHF 153.3 million, which is 0.4% higher
than the same period last year (CHF 152.8 million). The Company’s organic growth in the local currency
amounted to 0.8%. The Company’s income from real estate, which came in at CHF 1.1 million, is 11.0%
lower compared with the same period from the year prior. This decrease can be explained by the sale of a
commercial property in Neuchâtel in 2012 and the corresponding decrease in income from rent. The
proportion of fees and commissions to sales revenue remains on the same level as in the same period of last
year. Personnel expenses went down by 36.0% versus the same period of last year. This strong decrease is
caused by a one-time contribution to the pension fund in the first half of 2012. The Company succeeded in
reducing its operating and administrative costs in the first half of the year by CHF 1.3 million. The Company’s
EBITDA came in at CHF 33.7 million in the 1st half year, which is equal to an EBITDA margin of 21.7%.

The net income for the first half year totaled CHF 21.1 million and thus improved in comparison to the same
period in the previous year by 20.7%. This solid performance is primarily based on the strong operating
result and the positive financial income. Foreign currencies had no significant effect on half-year net income.

Cash flow
The Company’s cash flow in the first half of 2013 totaled CHF 24.3 million (same period last year: CHF 20.1
million). The Company’s free cash flow for the first half year amounted to CHF 0.8 million (same period last
year: CHF 12.0 million). The reason for this decrease can be found in the strong reduction in current
liabilities.
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Balance sheet
Based on the balance sheet as at December 31, 2012 adjusted to Swiss GAAP ARR, the Company’s total
assets shrank by 13.4% and totaled CHF 210.2 million as at June 30, 2013. The main reason for this is the
reduction in liquid assets caused by the dividend payment of CHF 29.5 million. Trade accounts receivable
increased in comparison to the end of 2012 by CHF 2.2 million totaling CHF 46.1 million. Trade accounts
payable went down by 71.6% for reasons related to the closing date. Shareholders’ equity is valued at
CHF 99.8 million as at June 30, 2013, which is equal to an equity ratio of 47.5%.

Swiss market
We were able to achieve excellent results on our home market both on the basis of our sales performance
and our income performance.

The Switzerland segment’s sales revenue went up by 2.0% compared with the same period of the previous
year, totaling CHF 144.9 million. According to current survey numbers from Media Focus, gross advertising
spending in Switzerland increased by 0.3% across all forms of media in the first half of the year. Based on
these figures and reference values from the past year, we estimate that actual net advertising investments in
domestic media declined in total by 3–5% in the first half-year and outdoor advertising therefore again won
market shares.

We were able to bring up our EBITDA margin to 22.8%. Our operating margin benefitted from sales-related
economies of scale and consistent cost management.

APG|SGA and each of its segment brands’ portfolio of products and services continued to be refined during
the past months. The new Premium Waiting Zone product led to the creation of an exclusive premium range
of highly frequented tram waiting rooms, which not only has a strong impact on advertising campaigns, but
also offers the best opportunities for interaction with customers. APG|SGA is thus adding an additional
element to its premium portfolio and is underlining its clear market leadership in the quality segment as well.
After putting both of the first illuminated advertising columns rotating on their own axis into service very
successfully in Chur at the end of last year, we were already able to install four more of these Startowers in
Zurich. We are currently also placing special emphasis on expanding our digital product portfolio, and that's
why new Event ePanels are stationed in Zurich’s Hallenstadion. Digital Mountain ePanels in full HD quality
will be put into service in Arosa and Lenzerheide at the best locations along the Rothorn and Weisshorn
cableways for the coming winter season. The first digital advertising media in shopping centers will also
arrive on the market in the fall. Our targeted efforts to complement our range of analog products with digital
products of the highest quality are reflected in a wide variety of other projects currently in progress. Further
progress was also achieved in regards to optimizing our internal processes, in particular logistics. APG|SGA
Expressline enables us to provide our customers with the opportunity to, even on very short notice,
implement national campaigns with 1,000 to 4,500 advertising spaces within only 5 working days. The
shorter lead times give it a competitive edge over other forms of media and increase flexibility for the
advertising client.
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International markets
APG|SGA consistently continued its modified strategy, which hones in on the home market in Switzerland
and activities in Serbia. The related implementation of our exit strategy from several international markets,
which has been carried out systematically since 2011, was continued at the beginning of the year according
to plan by selling our company in Montenegro.

After long-lasting negotiations, APG|SGA SA also sold its entire holdings in Romania just before publication
of these semi-annual financial statements to the present local CEO, acting together with co-investors.
Ownership transfer will take place in compliance with Romanian law requirements. The transaction was
completed after the balance sheet date and therefore had no effects on these semi-annual financial
statements. This marks APG|SGA SA’s complete withdrawal from the Romanian market.

In Serbia, demand remains weak. However, we find the good portfolio of products and services and the
strong positioning as the clear market leader with long-term contracts and a good operating structure
encouraging. In addition, we were able to renegotiate and significantly improve the terms of our contract with
Belgrade Airport due to the economic situation.

The percentage of group sales from international operations decreased further and only amounted to 5.5% in
the first half of 2013. The sales revenue for the international segment experienced a 21.0% drop compared
with the same period of the last year, coming in at CHF 8.4 million. The EBITDA for the international
segment came in at CHF 0.3 million, with an EBITDA margin of 3.1%.

From IFRS to Swiss GAAP ARR
The Board of Directors has decided to switch accounting standards from IFRS to Swiss GAAP ARR. In light
of the increasing complexity of IFRS and its focus on international groups of companies, Swiss GAAP ARR
has proven to be the standard that is better suited to our medium-sized company focused on Switzerland.

The conversion date to Swiss GAAP ARR was January 1, 2013, and the previous year was also adjusted for
comparison purposes. The most significant changes concern the valuation of goodwill and the valuation of
pension fund liabilities. You can find more details in the notes to the consolidated financial statements.

As a result of the switch from IFRS to Swiss GAAP ARR, our shares will not be traded on the Main Standard
anymore as at June 28, 2013. Instead, they are now traded on the Domestic Standard of SIX.
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Outlook
The Swiss advertising and media market is still characterized by cyclical and structural challenges. This can
also be seen in particular in the continuing high volatility and the short-term nature of new orders. In this very
challenging market environment, APG|SGA is in a very strong competitive position as the clear market
leader in the analog and digital Out of Home media market due to its impressive portfolio of products and
services and the high dedication of its employees.

Dear shareholders, thank you very much for your loyalty and support.

Jean-François Decaux Dr. Daniel Hofer
Chairman of the Board Chief Executive Officer
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Assets
in CHF 1 000 30.06.2013 31.12.2012 1

Property, plant, and equipment 69 528 72 026

Investments in associated companies 309 311

Other financial investments 6 670 6 763

Intangible assets 7 634 8 051

Deferred taxes 1 472 1 536

Non-current assets 85 613 88 687

Inventories 2 217 2 362

Trade accounts receivable 46 082 43 913

Other accounts receivable 9 824 13 132

Deferred expenses and accrued income 10 577 8 109

Marketable securities 296 501

Cash and cash equivalents 55 639 85 976

Current assets 124 635 153 993

Total 210 248 242 680

Shareholders’ equity and liabilities
in CHF 1 000 30.06.2013 31.12.2012 1

Share capital 7 800 7 800

Treasury shares -7 982 -8 204

Group reserves 76 650 85 654

Net income 21 059 20 395

Equity held by APG|SGA SA shareholders 97 527 105 645

Minority interests 2 312 3 543

Shareholders’ equity 99 839 109 188

Provisions 17 538 19 044

Deferred taxes 7 452 7 698

Long-term financial liabilities 26

Non-current liabilities 24 990 26 768

Trade accounts payable 5 803 20 465

Taxes payable 1 205 1 138

Other accounts payable 26 876 30 102

Accrued liabilities and deferred income 51 535 55 019

Current liabilities 85 419 106 724

Liabilities 110 409 133 492

Total 210 248 242 680

1 Adjusted from IFRS to Swiss GAAP ARR

Condensed consolidated balance sheet
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in CHF 1 000 1st half of 2013 1st half of 2012 1 Change

Advertising revenue 153 360 152 814 0.4%

Real estate revenue 1 090 1 226 -11.0%

Other revenue 690

Operating revenue 155 140 154 040 0.7%

Fees and commissions -69 283 -69 372 -0.1%

Personnel expenses -34 507 -53 943 -36.0%

Operating and administrative costs -17 655 -18 972 -6.9%

Operating result before depreciation and amortization
(EBITDA)

33 695 11 753 286.7%

Depreciation of tangible assets -4 782 -4 850 -1.4%

Amortization of intangible assets -578 -9 297 -93.8%

Operating income (EBIT) 28 335 -2 394

Financial result 396 -2 132

Income from associates 23 17

Ordinary result before income tax 28 754 -4 509

Income tax -6 846 -2 006

Consolidated net income 21 908 -6 515

– of which non-controlling interests 849 1 053

– of which APG|SGA SA shareholders (net income) 21 059 -7 568

Basic and diluted earnings per share, in CHF 7.15 -2.57

1 Adjusted from IFRS to Swiss GAAP ARR

Segment information
1st half year, in CHF m Advertising revenue EBITDA

Switzerland 2013 144.9 33.3
20121 142.2 10.0

International 2013 8.4 0.3
20121 10.7 1.5

Eliminations and non-allocated items of consolidated income 2013 0.1
20121 -0.1 0.3

Total 2013 153.4 33.7
20121 152.8 11.8

1 Adjusted from IFRS to Swiss GAAP ARR

Consolidated income statement
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Share of APG|SGA SA shareholders Total
Trans-

Capital lation Available- Re- Non- Share-
Share reserves Treasury differ- for-sale valuation Retained controlling holders'

in CHF 1 000 capital premiums shares ences securities reserves earnings Total interests equity

as at January 1, 2012 IFRS 7 800 5 632 -9 207 -16 967 163 46 059 90 204 123 684 2 825 126 509
Adjustment Swiss GAAP
ARR (see notes)

16 967 -163 -46 059 9 203 -20 052 -20 052

adjusted as at January 1,
2012

7 800 5 632 -9 207 99 407 103 632 2 825 106 457

Consolidated net income -7 568 -7 568 1 053 -6 515

Translation differences -396 -396 -14 -410

Distributions -20 589 -20 589 -1 251 -21 840

Sale of treasury shares 568 47 615 615

as at June 30, 2012 7 800 5 632 -8 639 - 396 71 297 75 694 2 613 78 307

as at January 1, 2013 7 800 5 632 -8 204 1 109 99 308 105 645 3 543 109 188

Consolidated net income 21 059 21 059 849 21 908
Change in scope of
consolidation

-84 -84

Translation differences -37 -37 4 -33

Distributions -29 468 -29 468 -2 000 -31 468

Sale of treasury shares 222 106 328 328

as at June 30, 2013 7 800 5 632 -7 982 1 072 91 005 97 527 2 312 99 839

Consolidated statement of changes in equity
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in CHF 1 000 1st half 2013 1st half 2012 1

Consolidated net income 21 908 -6 515

Depreciation and amortization 5 360 14 147

Unrealized gains/losses on securities 165 -13

Change in provisions, taxes, and interest -2 215 12 461

Gain/loss from the sale of non-current assets -872

Income from associates -23 -17

Cash flow 24 323 20 063

Change in inventories 149 80

Change in accounts receivable 1 179 -2 029

Change in marketable securities 40 17

Change in accounts payable -17 775 -2 877

Change in deferred expenses, accrued income, accrued liabilities, and deferred income -5 982 -1 540

Cash flow from operating activities 1 934 13 714

Capital expenditures in non-current assets -2 472 -2 010

Sale of non-current assets 1 333 285

Cash flow from investing activities -1 139 -1 725

Sale of treasury shares 328 615

Change in current accounts payable to banks -15 000

Dividends to APG|SGA SA shareholders -29 468 -20 589

Dividends to minority interests -2 000 -1 251

Cash flow from financing activities -31 140 -36 225

Currency translation effect on cash and cash equivalents 8 -121

Change in cash and cash equivalents -30 337 -24 357

Cash and cash equivalents as at January 1 85 976 77 534

Cash and cash equivalents as at June 30 55 639 53 177

1 Adjusted from IFRS to Swiss GAAP ARR

Condensed consolidated statement of cash flows
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Reporting principles of APG|SGA SA
This interim financial report includes the unaudited semi-annual financial statements for the reporting period
ended on June 30, 2013. As of the beginning of 2013, the consolidated financial statements are drawn up in
compliance with Swiss GAAP ARR (Accounting and Reporting Recommendations). The consolidated semi-
annual financial statements were drawn up in compliance with Swiss GAAP ARR 12 Interim financial
reporting and the Listing Rules of the Swiss SIX Exchange.

Some previous year comparatives have been reclassified to conform to the presentation of the current
financial year to ensure comparability.

The main reason for changing from IFRS to Swiss GAAP ARR is the growing complexity and intricacy of the
detailed rules and disclosure requirements of IFRS. It is expected that this development will continue to
intensify and thus the cost-benefit ratio of IFRS will become increasingly unfavorable. The APG|SGA Group
is convinced that Swiss GAAP ARR represents a comprehensive and solid alternative to IFRS. By focusing
on the essentials, Swiss GAAP ARR is less complex and more practicable in use.

The accounting policies and presentation according to Swiss GAAP ARR applied to the 2013 consolidated
semi-annual financial statements deviate from the 2012 consolidated financial statements prepared in
accordance with IFRS with the significant changes summarized below:

Goodwill including acquired contractual advertising rights (calculated under IFRS due to purchase price
allocations) is capitalized at the time of the purchase and amortized over 5 years. Therefore, the original
purchase date of the acquisition was used as the basis for the adjustment from IFRS to Swiss GAAP ARR,
and the goodwill was amortized from this date over 5 years. According to IFRS, goodwill from acquisitions
was capitalized and tested annually for impairment. Similarly, acquired contractual advertising rights were
capitalized and amortized on a straight-line basis over their estimated useful lives. Under Swiss GAAP ARR,
contractual advertising rights will no longer be calculated separately on the basis of a price allocation and
capitalized. Instead, they will be a part of capitalized goodwill.

According to Swiss GAAP ARR 16 Pension benefit obligations, the existing economic obligations and
respective benefits relating to Swiss pension plans are measured based on the Swiss pension plan financial
statements prepared in accordance with Swiss GAAP ARR 26 Accounting of pension plans. The economic
impact of pension plans of foreign subsidiaries are measured according to the valuation methods applied
locally. Employer contribution reserves and comparable items will be capitalized to the extent of their
economic benefit for the employer. Under IFRS, pension benefits were calculated using the Projected Unit
Credit Method and defined benefit plans were recognized in accordance with IAS 19.

Long-term receivables are recognized at par taking any impairments for credit risks among the financial
assets into account. Under IFRS, they were measured at amortized cost according to the effective interest
rate method.

Furthermore, it was decided to not capitalize tax loss carryforwards pursuant to the recognition option under
Swiss GAAP ARR, regardless whether they are estimated by the company to be usable or not.

Notes to the consolidated financial statements
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Securities are classified as current assets, measured unchanged at current market values with unrealized
gains and losses recognized in the income statement. According to IFRS, unrealized gains and losses of
available-for-sale securities were recognized in other comprehensive income.

The cumulated currency translation differences in equity were offset against retained earnings as of the
conversion date for Swiss GAAP ARR on January 1, 2012.

The above-mentioned changes in the measurement and recognition of assets and liabilities result in
corresponding deferred income tax effects in the balance sheet and income statement.

The effects of the adjustments to equity and net income are shown in the following table:

Effect on equity from change in accounting standard

in CHF 1 000 31.12.2012 01.01.2012

Equity according to IFRS 107 053 126 509
Remeasurement of Goodwill -33 817 -50 532
Elimination provision for pension plan according to IAS 19 55 850 50 371
Capitalization employer contribution reserve 3 598
Provision for pension plan according to Swiss GAAP ARR -13 559 -13 225
Elimination of capitalized tax loss carryforwards -590 -741
Total income tax effect -9 347 -5 925

Total adjustments in equity 2 135 -20 052

Equity according to Swiss GAAP ARR 109 188 106 457

Effect on net income from change in accounting standard

in CHF 1 000 01.01.−−31.12.2012 01.01.−−30.06.2012

Net income according to IFRS 50 079 16 235
Amortization of goodwill under Swiss GAAP ARR -8 719 -8 719
Impairment of goodwill/impairment and amortization of contractual advertising rights 25 433 1 656
Elimination additional pension income according to IAS 19 -38 544 -414
Capitalization employer contribution reserve 3 598 3 598
Additional pension costs according to Swiss GAAP ARR -24 334 -24 334
Not realized gains and losses from securities 111 -22
Elimination of capitalized tax loss carryforwards 46 51
Total income tax effect 12 725 4 381

Total adjustments in net income -29 684 -23 803

Net income according to Swiss GAAP ARR 20 395 -7 568



14 APG|SGA SA Letter to shareholders July 31, 2013

It was decided in June 2012 to switch the pension fund in Switzerland from a defined benefit plan to a
defined contribution plan starting in 2013. An economic obligation arose in this context, which was
recognized in the income statement under Swiss GAAP ARR in 2012.

Drawing up the consolidated semi-annual financial statements requires that the management make
assessments and assumptions that influence the disclosed assets, liabilities, contingent debt, and accounts
receivable on the closing date as well as income and expenditure for the reporting period. The actual results
may deviate from these estimates.

Changes in the scope of consolidation
Our subsidiary in Montenegro was sold in the first half of 2013. The effect on the balance sheet, income
statement and statement of cash flows is insignificant. Otherwise, the group of consolidated companies
remains unchanged in comparison to the past year.

Change in shareholders’ equity
On May 22, 2013, the General Meeting passed a resolution to distribute a dividend of CHF 10.00 gross per
share for the financial year 2012. The dividend was paid on all shares outstanding.

Events after the closing date
After protracted negotiations, APG|SGA AG sold its entire holdings in Romania just before publication of
these semi-annual financial statements to the present local CEO, acting together with co-investors.
Ownership transfer will take place in compliance with Romanian law requirements. The transaction was
completed after the balance sheet date and therefore had no effects on these semi-annual financial
statements. This marks APG|SGA AG’s complete withdrawal from the Romanian market.

These interim financial statements were approved by the Board of Directors on July 29, 2013.



Financial media and analysts conference
February 27, 2014, Zürich

Publication of the annual report
April 23, 2014

General Meeting
May 21, 2014, Geneva

Announcement of semi-annual results
July 31, 2014

Contacts
Dr. Daniel Hofer, Chief Executive Officer
T +41 58 220 71 66

Beat Hermann, Chief Financial Officer
T +41 58 220 77 47

This letter to shareholders is available in German,
French and English.
The German version is legally binding.

Agenda
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APG|SGA SA is Switzerland’s leading
Out of Home media company. Listed on
the SIX Swiss Exchange in Zurich,
APG|SGA covers all aspects of Out of
Home advertising: on the street, at the
airport, in shopping centres and train
stations, in mountain regions and on
public transport – from poster
campaigns with the widest coverage
and large poster spaces to state-of-the-
art digital advertising media. When
communicating with customers, the
authorities and the advertising industry,
APG|SGA represents sustainability,
innovation and competency.


