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Territory
The SBB advertising locomotive operates on national long-dis-
tance routes.

Duration
Minimum booking time is 1 year (365 days that the locomotive 
is actually in operation).

Additional services
Explore further ways to communicate your message on  
advertising locomotives and appeal to your target audience.
You can find a few ideas on pages 5 to 7. We are happy
to advise you and recommend suitable measures.

Technical data
Length: 18.5 m
Height: 4.3 m
Vehicle surface area: 2 × 80 m², advertising area = vehicle sur-
faces minus window surfaces and surfaces for legally required 
notices

Contact opportunities
One advertising locomotive can be seen by up to a million  
people per day. Around 450,000 GA Travelcards and 2,340,000 
Half Fare Travelcards are in circulation.

Advertising panel costs
CHF 240,000 per year

Booking over multiple years:
2 years:    5% repeat discount
3 years:  10% repeat discount
4 years:  15% repeat discount
> 5 years:  20% repeat discount

Booking multiple advertising locomotives:
2 advertising locomotives:  10% volume discount
3 advertising locomotives:  15% volume discount
4 advertising locomotives:  20% volume discount
5 advertising locomotives:  30% volume discount
10 advertising locomotives:  40% volume discount

Production costs
CHF 80,000 (guide price; varies depending on specific execution)

Production
From planning to rollout takes approximately four months.

SBB advertising locomotive market research
In urban and metropolitan areas, 71% of the population
along long-distance routes know the advertising locomotive
as an advertising vehicle; 74% find it appealing and 70% find 
it creative and original. In June 2016, 56% of respondents had 
seen an advertising locomotive. These were the findings of a 
Blue Eyes Marketing study conducted in 2016.

Contract
You will receive a contract for each advertising locomotive.
 
Price in CHF, gross, excl. VAT, information supplied without warranty. Right to 
amend quotes and pricing reserved.

FullWrap of an SBB advertising locomotive 
Scope of services
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You have a surface of 18.5 x 4.3 metres available for your design. The red area can be used in its entirety.

Design parameters

1  Name for SBB advertising locomotive 
If you wish to name your SBB advertising locomotive, you can 
affix the name at a dedicated launch event. The name is affixed
beneath the window by SBB. Nonetheless, please include the 
name in your layout. You can also choose not to name the  
locomotive.

2  Signet on the front 
The signet is affixed by SBB on both sides of the front. Please 
integrate both into your layout.

3   One SBB logo per side 
The lower black area of the advertising locomotive has one 
SBB logo per side, affixed by SBB. Please ensure that your 
logo does not obscure the SBB logo. 

4   Space between grooves and flat surface 
If possible, please avoid placing important advertising 
messages, graphics or QR codes in the space between
the grooves and the flat surface. Due to the production
technology, these elements could be raised and distorted.

5   Space between side and front 
There should be no text or images on the curve between the 
side and the front, as they cannot be precisely positioned. But 
if you would like to incorporate this space into your design,  
we recommend a monochrome area.

6   Cab door and door handle recesses 
Please avoid placing logos or text on the cab doors, as the 
sheeting is cut in this area, which makes letters difficult to see. 
If you wish to place elements here, they must fit within the 
space of the door.
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Colour selection 
We recommend avoiding white or light colours as the back-
ground for your advertising locomotive design.Experience 
shows that the two front sides are particularly vulnerable to  
external influences (rain, dirt, dust, flies, etc). It is also impossi-
ble to avoid dirt marks on light backgrounds. Locomotives are 
cleaned regularly, but not every day.

Type size 
To give your advertising message the greatest impact, we 
ecommend a type size with a height of at least 35 cm; i.e.  
over three grooves.

Design generator 
Put together a rough layout for your advertising locomotive
using our design generator at sbb.ch/werbelok. You will receive 
the graphic template for the final design of your advertising 
locomotive from SBB’s advertising department on enquiry.

Print data 
The print data must be in the image resolution specified by the 
sheeting manufacturer, which is generally 100 to 120 dpi. The 
file can be output from common graphics programmes; e.g. as 
an Illustrator EPS file or Photoshop TIFF file. Please observe the 
print margin, the trim of at least 200 mm per side, CMYK 
colour format for images and the Pantone colour for specifying
full tones (coated).

Restrictions 
Advertising for the following subject area and products is
not permitted:
• Adult-oriented
• Addictive substances, such as tobacco, alcohol or medication
• Politics

In addition, advertising that is ethically dubious, defamatory,
polarising or which in any other way contravenes the role
model function of SBB is not permitted.
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Making of 
Filming and photos
You can document the preparation of your advertising 
locomotive and use the film and photos later on. For this 
option, please get in touch at the latest three weeks before 
production. We will be happy to obtain the necessary permits 
for you. We do not charge for filming and photos. As the 
contractor, you are responsible for clearing personal rights 
and any costs incurred by the film and photo team.

Organise a launch ceremony to present your advertising 
locomotive to partners, employees and customers for the first 
time. Here you have a range of options. For example, you can 
stage a low-key launch of the advertising locomotive yourself 
on a station platform. This could involve your CEO riding into 
the station in the cab and then launching the advertising 
locomotive with a cocktail reception, for instance. You could 
also host a large-scale launch of your advertising locomotive 
in an industrial works or another location with rail access. 
You could enhance your setting with a light show, smoke 
effects and music.

We would be happy to help you find a suitable launch location 
and clear the implementation with all internal contacts. Also 
included in the launch event are the provision and return of  
the advertising locomotive, and where technically feasible a
platform announcement and use of the screen display on the 
platform. Not included in the launch event are catering,
special effects such as music, smoke, light, or giveaways,
etc. Important: the launch event must coincide with the  
rollout date.

Launch ceremony

Additional services
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Rollout and in motion 
Filming and photos
Filming and photos during the rollout, in and around the 
industrial works takes around half a day. The costs, not
including film and photo production, are approx. CHF 3,500
for locomotive hire, train driver, locomotive cleaning, SBB 
representative, planning and obtaining of permits. The 
rollout date is fixed and cannot be chosen at will.
There is also the option of filming and photos during the year. 
You are free to choose the date and region. The costs for this 
are approx. CHF 15,000, depending on time and effort, not  
including film and photo production.
We will be happy to advise you and recommend a selection
of stops during the journey and at railway stations. Before the 
shoot, we will clean your advertising locomotive; during the 
shoot we will provide a representative and if you prefer, we will 
be happy to recommend an experienced photographer, who 
will cost between CHF 1,000 and CHF 1,400 depending on 
time and effort. A maximum of two people can ride in the 
driver’s cab; for example the photographer and an assistant.

Note:
The possibility of outages and disruptions mean it is always
possible that the schedule for the advertising locomotive
cannot be kept, and that consequently the filming or pho-
to-graphy cannot be carried out as planned.

Offer rides in the cab as giveaways or competition prizes. Two 
people can ride in the cab of your locomotive for half a day,  
offering them an insight into a typical working day of a train 
driver and letting them experience the speed and technology 
up close. A cab ride costs approximately CHF 750 for two  
people, regardless of the route. This price includes:

Cab ride for two people

• Return tickets for two people
• SBB representative on hand for the cab ride
• Permit for film and photo documentation during the journey

Conditions:

• Departure point, destination and route cannot be chosen at 
will due to the advertising locomotive’s service schedule.

• Maximum of two people: they must be at least 14 years of 
age and in good physical condition to ensure they can get 
into and out of the high cab.

• The date for the cab ride must be reserved at least three 
weeks in advance.

Note:
unscheduled rail operational events may mean that rolling  
stock is changed. If the cab ride takes place in a replacement 
train, only 50% of the costs will be billed. If the scheduled trip 
cannot take place due to outages or disruptions, the full price 
will be offset.

Cab rides
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Special rides

Maiden voyages with media representatives, or employee or 
customer events – use the advertising locomotive for special 
rides. Here you can hire one or more carriages – for instance,
for seminars or workshops – as you journey to an attractive
location. The costs depend on the route, the number of guests 
and any additional requests you may have, such as catering. 
We are happy to offer you a quotation.

Competitions

Get people talking about your advertising locomotive with 
competitions. For example, you could ask your customers to 
guess how many kilometres the advertising locomotive has 
already covered (the exact figure is reported each month by 
the operator). Or ask your customers to post their selfies with 
your advertising locomotive on social media, and hold a 
special prize-giving event for the best ones.

ABB Asea Brown Boveri Ltd. / Photopulse GmbH

Other possibilities

Combine your messages on the advertising locomotive with
RailPosters in the train, or have mini advertising trains in
H0 scale (1:87) produced to sell to ensure your message
stays in people’s memories. We are happy to recommend 
some suitable measures.

Model locomotive H0 scale (1:87)
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https://www.apgsga.ch/de/unternehmen-markt/adressen-kontakt/
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